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91% of senior corporate marketers believe that 
successful brands use customer data
to drive marketing decisions
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39% say their own company’s data is collected too infrequently or not 
real‐time enough

65% of marketers said that comparing the effectiveness of marketing 
across different
digital media is “a major challenge” for their business

57% are not basing their marketing budgets on any ROI analysis

22% are using brand awareness as their sole measure to evaluate their 
marketing spend
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IMPORTANT FACTORS  

Collect meaningful customer data from a variety of sources, 
including real‐time data.

Link that data to metrics developed for measuring marketing ROI

Share data across the organization, linking datasets together at the 
customer level

Utilize this shared data to effectively target and personalize marketing 
efforts to customers
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THE PROMISE OF PROGRAMATIC MARKETIG  

Bind dispersed data 
together and make it 
actionable in a real‐time, 
digital world 
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nugg.ad IS BASED IN BERLIN 
WITH OFFICES ACROSS EUROPE

– Founded 2006 in Berlin
– Since 2010 nugg.ad is a company of      

Deutsche Post DHL

– Europe’s largest targeting platform & branding technology
expert with offices in Berlin, London, Copenhagen,
Paris, Warsaw, Amsterdam, Hamburg & Cologne

– Cooperation with major European publishers, sales 
houses, media agencies & SSPs, e.g. VivaKi, Axel Springer, 
BBC Worldwide, smartclip, OMD, Microsoft and many more
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identifying
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adressing
audiences

THE MISSION
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external / offline
data

GATHERER-HUNTER

online‐/ mobile
campaigns

CMS webportals/
microsites

direct marketing
mailings

surfing
behaviour

surveys
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BROAD SET ON AUDIENCES FOR VARIOUS 
CAMPAIGN OBJECTIVES  

Branding OptimiserBranding Optimiser

behavioral targetingbehavioral targeting

Brand Audience TargetingBrand Audience Targeting

social demographicssocial demographics

product interestsproduct interests

(intent-) data/3rd party(intent-) data/3rd party

Re-Targeting*Re-Targeting*

Key Performance IndicatorsKey Performance IndicatorsBranding Performance

* Re-Targeting on a product level not offered by nugg.ad
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YOUR DATA, YOUR BUSINESS, 
ONE SOLUTION

nugg.ad DMP 
as a neutral, data
secure platform

Data provider
keeps full data
control

Data reportings
per object/month

Internal reportings on 
the used data via 
adserver
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Highly specific, 
combinable
Data Segments

Highly specific, 
combinable
Data Segments

Extensive 
Reach

Extensive 
Reach

Strictest Level
of Users Privacy
Strictest Level
of Users Privacy

Advanced Rights
Management

Advanced Rights
Management

SUCCESS FACTORS
FOR DMPs
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Potential buyers on automotive portals

Real-time weather data

… unlimited other possibilities 

Data from e-commerce systems, e.g. users 
who intend to buy consumer electronicsE

VARIOUS TYPES OF DATA –
1ST PARTY OR 3RD PARTY 
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PROGRAMMATIC PREMIUM SOLUTIONS
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GROWING MARKET 
RTB & PROGRAMMATIC MEDIA

RTB MARKET GERMANY
source: International Data Corporation (IDC) 2012

At some european sales
houses Share of RTA-volume 

nearly at 50% already!
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THE PROGRAMMATIC ECOSYSTEM 
WITH nugg.ad

nugg.ad: COMPATIBLE WITH DIFFERENT INTERFACES, E.G. 
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nugg.ad PROGRAMMATIC DEMAND 
OFFER

Agencies
|

Trading Desks

Brand 
Audience
Targeting

Brand 
Audience
Targeting

3rd party/
intent
data

3rd party/
intent
data
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